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1. Personality not included (Rohit Bhargava)

J v = ~ a d da =
ag N1INAINVIUAIU (mmsﬂmm:gsﬂmim TGIE] UIUNT 93ADUNT)

*Personality
not included

[Tunululaeas 1dvamninsun]
]

< nismnaln O Q | |

*Why Companies Lose

Their Authenticity-

And How Great Rohit Bhargava
Brands Get It Back sibaai B = uBuné eoidung

Rohit Bhargava

Foreword by Guy Kawasoki
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2. Marketing Insights From A to Z (Philip Kotler)
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SEARCH INSIDE!

FUCELMANAGER NEEDS T0 ENOW
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Knowledge is a treasure of great price.
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