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NsYIINTISNNSSEus nuNsyieulugnamnssusyualiasiasaseu

U0 1 aransanudy (First Semester)

) L4 wuqenn
NUINIU SUEALAZIDINBIUN (MuF-URTR-Anwn
faBnuULDs)
89510064 | AAYITN 3 (2-2-5)
Wisdom of BUU
89520464 | nmwndangquiilensdeans 3 (2-2-5)
English for Communication
Anwialy 89520864 | Winwemwlneiionisendnludsnusauade 2 (1-2-3)
Thai Language Skills for Careers in
Contemporary Society
89520364 | AANITUAIINEATIA 2 (1-2-3)
Creative Activities
APNANTE 18211164 | #anNN15IANIT 3 (3-0-6)
LAY Principle of Management
18421164 | 93usssulumsduiuszneunis 2 (2-0-4)
FVNANE Sudluaziadeusziu
leNUIAY Ethical for Gems and Jewelry
Entrepreneur
594 (Total) 15




U1 1 aansAneUate (Second Semester)

, wienn
NUIAIY SWELATYDIIEIV (M9uf-UGoA-Anwn
fAaEnuLeg)
89510164 | USygrveumsugianatiies 2 (1-2-3)
Philosophy of Sufficiency Economy
. S 89520164 | NNSRAUINYEN1TAAUDNATOU 2 (1-2-3)
Anwnaly . :
Lateral Thinking Skill Development
89530364 | N1s99NLUVABLAZNITULEUD 2 (2-0-4)
Media Design and Presentation
16310164 | usiazAulosnu 3 (2-2-5)
AN Introduction to Mineral and Rock
WU 16712164 | nMseeniuuAInslsEaullnfuy 3 (2-3-4)
Basic Jewelry Design
Ananz 18021264 | N30@R9NalLaziAIRIUIZAU 3 (3-0-6)
LlNUIAY Gems and Jewelry Marketing
e om A XXXXXX64 | Fosredmntwilng 3 (X-X-X)
IV u[DNLET 4 A v
OINYIVIN1YIDING Y
594 (Total) 18




U0 2 aranisanudu (First Semester)

, wienn
NUIAIY IWELATYDIIEIV (M9uf-UGoA-Anwn
RGN
89510464 | @IMNSLNBAUNIN 2 (1-2-3)
d o Food for Health
Anwnaly Y
89510664 | L@nwFAaUas19e 2 (1-2-3)
Appreciation of Arts for a Happy Life
15210164 | gyuilineidownu 3 (2-3-4)
Introduction to Gemology
18011164 | msduiuszneunsdyudivas 3 (3-0-6)
- \5p9UsTAULUBIA
AYANTE
Introduction to Gems and Jewelry
AU
Entrepreneurship
27410064 | n15UAN13HY 3 (3-0-6)
Financial Accounting
27438064 | NMWSINULNDNITUTITTING 3 (3-0-6)
English for Business Administration
AN XXXXXX64 | Bos183910197Ine 3 (X-X-X)
Lamﬁan %asw%wmmé’mqw
394 (Total) 19




U 2 aansAneUate (Second Semester)

) L4 wienn
NUINIU SUALAZIDINBIVN (nuf-URTR-Anen
fAaEnuLeg)
89530064 | Tonauwazainuvimiglunisvinaululan 2 (2-0-4)
DUAR
& ialy Opportunities and Challenges for
Future Careers
89520664 | Mwdanguiilon1sFeuiTinass 3 (2-2-5)
Experiential English
18621164 | JanA1@ns LagNIzUIUNITHEN 3(2-3-4)
AVNANE \SeaUsTAU
15317 Introduction to Material Science and
Jewelry Making
18522164 | MTIATIEASYUEITINIITE 3 (2-3-4)
AWNANE Commercial gems Identification
AUIAY
17133364 | inssAnIsihazn1suIlaue 2 (1-3-2)
Exhibition and Presentation
AVNANE XXXXXX66 | Fosredgniwiing 3 (X-X-X)
Lantdan %aiw%’]mmﬁaﬂqw
594 (Total) 16




U9 3 _aranisanudy (First Semester)

) L4 wienn
NUINIY SUEALALYDINYIVN (Mauf-UfUR-Anwn
fAaEnauLeg)
PN 89532564 | METINI 2 (2-0-4)
Business Taxation
18532264 | MIUTLIUAMAIWNYT WARLH wavn1s 3 (2-3-4)
A31A1
Diamond and Colored Stone Grading
and Pricing
18131164 | widlvgdidnnsetnddmsu 3 (3-0-6)
PN ;:Jﬂﬁzﬂaumié’iymﬁuazLﬂ‘%'awizﬁu
lONUIAY Electronic Commerce for Gem and
Jewelry Entrepreneurs
16822264 | moufiumesifionsesnwuuededusesy 3 (2-3-4)
o 1
Basic Computer-Aided Design for
Jewelry |
XXXXXX64 | Fasredgmwilng 3 (x-x-x)
Jvaniy ForeTmaudingy
CRIGOR XXXXXX64 | Fasredgnwiine 3 (X-x-X)
FomeTmawdingy
594 (Total) 17




U9 3 aan1sAneUate (Second Semester)

) L4 nu2En
NUINIYN TRERAZYDI18IYY (Nguf-UfUR-Fnen
LRELMEN)
aniigly | 89539764 mafugfusznounsluamssui 21 3 (0-0-9)
Entrepreneurship in the 21° Century
18231264 | NALNENITATNATIAUAT 3 (3-0-6)
Brand Building Strategy
18131264 | woinssuguslaalugamavia 3 (3-0-6)
AVNANTE Consumer Behavior in the Digital Era
NULAY 18331364 | N133AN1335N252NINUTEINA 3 (3-0-6)
International Business Management
18833164 | se1U8UTTIEN9GIND 3 (3-0-6)
Business Research Methodology
XXOOXX64 | Fasreginniwile 3 (x-x-x)
v aniy FomeIm gy
LnLaaN XXOOX64 | Fasredynntwiing 3 (x-x-x)
FoseAnnmdngy
394 (Total) 21
i 3 MANSANYIgaTou (Summer Semester)
) Los wiagnn
NUINIYN TRERAZYDINIVY (Nguf-UfUR-Fnwn
faenuLag)
VNN 16430164 | n1siinausudyudvasiasosUsediu 2 (0-6-3)
LlONUIAY The Internship in Gems and Jewelry
594 (Total) 2




UM 4 _aranisanwrdiu (First Semester)

, nu2En
NUINIY IWELATYDIIEIV (guf-UfuR-Anwn
fAaanuLes)
I nang 18842164 | dunugsnadyudluasiasosUsenu 2 (2-0-4)
1eNUIAY Seminar in Gems and Jewelry Business
XXXXXX64 | Jasreigrniwilng 3 (x-x-x)
v nane FOTELIVINING Y
Lontdan XXXXXX64 | fas1eig1nielng 3 (x-x-x)
FOILIVINBING Y
o m A XXXXXX64 | Fpsre3v1in1wiing 3 (x-x-X)
A AONLES i .
FOILIVINBING
594 (Total) 11
U 4 aansAnwUane (Second Semester)
. VPRI
RUINIY IRALALYDINNIYN (guf-UfoR-Anwn
franuLeg)
AN 18843264 | nsANWIAUAINDETY 4 (0-8-4)
LlONUIAY Independent Study
594 (Total) 4




2) wrun1sfnwivesldalundngasusnisgsiadudia NFensoulusieiv
N5YIININSSERsnuNMThaulugamnssudyutiuaznasUsenu

U9 1 aransanudy (First Semester)

, wuqenn
NUIAIY FWeLATYDIIEIY (oui-UfTR-Anwn
fILAULDY)
89510064 | HYTN 3 (2-2-5)
Wisdom of BUU
89520464 | NMWBINGUNBNITADAS 3 (2-2-5)
English for Communication
Anwnaly 89520864 | vinwznwlneiiionisendnwludiausivade 2 (1-2-3)
Thai Language Skills for Careers in
Contemporary Society
89520364 | AANTINATNATIA 2 (1-2-3)
Creative Activities
AN 18211164 | #aNN1FIANTT 3 (3-0-6)
LAY Principle of Management
- 18421164 ﬁ]‘%ﬂﬁiiﬂumﬂﬂuﬂﬂizﬂaumi 2 (2-0-4)
YN o < o
v o PEYNALALLATIUTEAU
LBNUIAU
Ethical for Gems and Jewelry
Entrepreneur
394 (Total) 15




U1 1 aansAneUate (Second Semester)

, wienn
NUIAIY SWELATYDIIEIV (M9uf-UGoA-Anwn
fAaEnuLeg)
89510164 | USygrveumsugianatiies 2 (1-2-3)
Philosophy of Sufficiency Economy
. S 89520164 | NNSRAUINYEN1TAAUDNATOU 2 (1-2-3)
Anwnaly . :
Lateral Thinking Skill Development
89530364 | N1s99NLUVABLAZNITULEUD 2 (2-0-4)
Media Design and Presentation
16310164 | usiazAulosnu 3 (2-2-5)
AN Introduction to Mineral and Rock
WU 16712164 | nMseeniuuAInslsEaullnfuy 3 (2-3-4)
Basic Jewelry Design
Ananz 18021264 | N30@R9NalLaziAIRIUIZAU 3 (3-0-6)
LlNUIAY Gems and Jewelry Marketing
e om A XXXXXX64 | Fosredmntwilng 3 (X-X-X)
IV u[DNLET 4 A v
OINYIVIN1YIDING Y
594 (Total) 18




UM 2 aranisanudy (First Semester)

, wienn
NUIAIY IWELATYDIIEIV (M9uf-UGoA-Anwn
RGN
89510464 | @IMNSLNBAUNIN 2 (1-2-3)
d o Food for Health
Anwnaly Y
89510664 | L@nwFAaUas19e 2 (1-2-3)
Appreciation of Arts for a Happy Life
15210164 | gyuilineidownu 3 (2-3-4)
Introduction to Gemology
18011164 | msduiuszneunsdyudivas 3 (3-0-6)
- \5p9UsTAULUBIA
AYANTE
Introduction to Gems and Jewelry
AU
Entrepreneurship
27410064 | n15UAN13HY 3 (3-0-6)
Financial Accounting
27438064 | NMWSINULNDNITUTITTING 3 (3-0-6)
English for Business Administration
AN XXXXXX64 | Bos183910197Ine 3 (X-X-X)
Lamﬁan %asw%wmmé’mqw
394 (Total) 19




U 2 aansAneUate (Second Semester)

) L4 wienn
NUINIU SUALAZIDINBIVN (nuf-URTR-Anen
fAaEnuLeg)
89530064 | Tonauwazainuvimiglunisvinaululan 2 (2-0-4)
DUAR
& ialy Opportunities and Challenges for
Future Careers
89520664 | Mwdanguiilon1sFeuiTinass 3 (2-2-5)
Experiential English
18621164 | JanA1@ns LagNIzUIUNITHEN 3(2-3-4)
AVNANE \SeaUsTAU
15317 Introduction to Material Science and
Jewelry Making
18522164 | MTIATIEASYUEITINIITE 3 (2-3-4)
AWNANE Commercial gems Identification
AUIAY
17133364 | inssAnIsihazn1suIlaue 2 (1-3-2)
Exhibition and Presentation
AVNANE XXXXXX66 | Fosredgniwiing 3 (X-X-X)
Lantdan %aiw%’]mmﬁaﬂqw
594 (Total) 16




U0 3 _aransanudy (First Semester)

) L4 wienn
NUINIY SUEALALYDINYIVN (Mauf-UfUR-Anwn
faEnuLeg)
2 il 89532564 | METINI 2 (2-0-4)
Business Taxation
18532264 | MIUTLIUAMAIWNYT WARLH wavn1s 3 (2-3-4)
A31A1
Diamond and Colored Stone Grading
and Pricing
18131164 | widlvgdidnnsenddmsu 3 (3-0-6)
PN ;:Jﬂﬁzﬂaumié'mmﬁuazLﬂ‘%'aaﬂszéﬁ’u
lONUIAY Electronic Commerce for Gem and
Jewelry Entrepreneurs
16822264 | poufimesifionsesnwuuedeusesy 3 (2-3-4)
o 1
Basic Computer-Aided Design for
Jewelry |
XXXXXX64 | Famredgnmwiing 3 (x-x-x)
Jvaniy FomeTnaudingy
LnLdan XXXXXX64 | Fasredgnwilng 3 (X-x-X)
Fomedmawdingy
594 (Total) 17




U9 3 aan1sAneUate (Second Semester)

, wienn
NUINIY SWELATYDIIEIV (nqui-UfoR-Anwn
LRELMEN)
- o 89539764 | nsiludusznoumslumnissui 21 3 (0-0-9)
Anwnaly o N
Entrepreneurship in the 21> Century
18231264 | NAgNENITATNATIAUAT 3 (3-0-6)
Brand Building Strategy
AN 18131264 | woinssuguslaalugafava 3 (3-0-6)
LlONUIAY Consumer Behavior in the Digital Era
18331364 | N159ANNTTINITENINUTENA 3 (3-0-6)
International Business Management
XXXXXX64 | asredvnnteing 3 (x-x-X)
4, FOTLIVINING Y
LanLaan T
XXXXXX64 | Fasredvnnteing 3 (X-x-X)
9318INN1WTINY Y
394 (Total) 18
N 3 anAnsAnwgeieu (Summer Semester)
. wiagnn
NUIAIY INELATYDIIEIY (nquf-UGUA-Anwn
fBnuLa4)
VNN 16430164 | nsHnUAUSYUdiLaziATaIUTEAU 2 (0-6-3)
LlONUIAY The Internship in Gems and Jewelry
594 (Total) 2




UM 4 _aran1sanerfiu (First Semester)

, wienn
NUINIY STHLAYRINIU (guf-UfuR-Anwn
RELNED)
18842164 | duuungsnadyuiiasiaiasUsenu 2 (2-0-4)
Seminar in Gems and Jewelry Business
Fynanie 16441164 | wssuanunioun1sujuRmuly 1(0-2-1)
LlNUIAY PAANTTU YU AIUALIATOIUTEAY
Career Preparation in Gems and
Jewelry Industry
XXXXXX64 | Fpsrearintwing 3 (x-x-x)
Fynaniy Y9I1UINN1WTINY Y
GRIGOR XXXXXX64 | Fasredvnnteing 3 (x-X-x)
Y9318IPN 1IN
e om A XXXXXX64 | Fasredvintwing 3 (Xx-x-X)
AYNADNLES A o
FILIVINTING
594 (Total) 12
U 4 aanmsAnw1Uane (Second Semester)
NUINIVN ELASYDINIYT nuawnin
(M uf-ujun-Anw
faanuLag)
Fvnang 16441264 | M3ysannsmMsiseusiunisinauly 6 (0-30-5)
1NUIAY ANANVNTINDYULALIATOIUTEAU
594 (Total) 6




3.2 Y9 dna AUALILAZANAIVEIB1R15E
3.2.1 99158UsEImMaNgns

(1) wIEdASIAY FANNS

3.4, (MIIANITIAMAIVUIANANUALVUINLBN) UNTINGIREYTN W.A. 2556
m.u. (Fanmans-naluladdyud) uninedeyswn w.e. 2544
AUNLINAIYINIG 019156

(2) wegsay gusininy

Us.A. WIngduniang Jusenideamile w.a. 2561
US4 (NMI9A19) UINNINIREIEYIRANG W.A. 2553
wA.U. (Mslawan) imanendeaiuna w.e. 2541
AUNLINNSIYINTG 19156

(3) wrsantunini Yyuuia

Ph.D. (Geology) i Ineauiteslu w.a. 2551

WAL (550INYN) WATINeaeLTeslvd w.A. 2546

W.U. (Fagenans-waluladdyudl) unnngrdeysm w.a. 2542
AIUMUINIIVING {H8ANENT19758

(4) wgdeug Mindsna

MIB (Master of International Business) University of Wollongong Australia w.fA. 2560
.U, (Suaiinen) uinededssiv w.e. 2550

ARUINIGIYING 819758

(5) wwansy s Uy

0.4, (Favanamnssy) andumalulagnszasunddnnmmmng a1nnseds w.e. 2559
L% a « [ a v

WU (SyuiiiastaTosediv) U InendeyIsn w.e. 2549

AUNUININIYINTG 13758



nuafl 4 Han1sieu3 nagnsnsaaulasn1TUTIiuNa

Namitiaui‘uawu’m’nﬂﬂﬂ‘lm‘lll’a‘lﬂ (General Education Learning Outcomes: GELO)

GELO1 wansoanisanudednd fseifouivde SAauimusssuiideu lasany
wnanwaleudulng |

GELO2 LLamwaaﬂismmiL‘fJuwaLﬁaqﬁﬁmaaﬁmmlmLLazé{’mﬂaﬂ 1Ana15190ue 39
whdeymdeny AafunIInaIe

GELO3 fimnuseud wiiusensiauinaznisidsunasesginialuwniinu
fienanyiusen wagvedan

GELO4 f7inugn15haaninuinaendin 1AT1grnuled a31eukuni1sldginediad
ADAN

GELO5 fimnufn3isuaineassd anunsaysannisinumanildlunisudigm sau
a5 9aTIAUInnT SN

GELO6 aunsaldauiuazsinuzsing 9 lumaidugusznouns

GELO7 Suiinwausienuloaiazdsny annsavhausiudugdulunminusssy uazuans
mmAniulaDE @S 19855A )

GELO8 anunsavihanududiy sislugrusdiuazaindniidvesnas

GELO9 mmmimmiuia8a%ﬁa1umiLmewamaamqimmuuama’mwmaiwm
Uauanueg1aiiuszdnsam

GELO10 ansnsadeansanwndanguiazniwingliesagnioasnzan

wadwsnnsiSeudiianavieuamangns (Program learning outcomes, PLO)

PLO1 iTitly Godnd Aidugsiveeliaiusssy uaziulaveusoniifivesnuieuardsay

PLO2 UfjURnulageilsis a5senussalunisusenauen

PLO3 fia3u3 avandnla lusinudaualidemnalye uagnsyuunsnandayudl

PLO4 fiffnuziiugiudunisesnuuuiaiesUsziuieiiouaziusunsuneuiinmes

PLOS fmmiinlagsiafdvia sstasaudiuaviadosUssdunemannooulat

PLO6 Uszyndmansinuuiniigsia syudaians nnseonuuuiniesUsyiu uay
maniMiAedesgnssiugsfodyud

PLO7 fi9rsanuansnanuinaondiniiionisuiusuazsessusenisiuasuutases
darLuazanINLInd oY

PLO8 fiangweduiius uavilyadnania

PLOY Uushlunsieuimfugdulazuiusdriuinmsssuesinsld

PLO10 fnzfthuazgmmuilunstuindeulinisiamvesiisliiszauamudiia

PLO11 Aeansnmwilneuaznnudsnguldognadila

PLO12 lHlUsunsumaluladansaume svuumduddidnnsednd uavdedsnusaulay]
Tun1sueAUAILaENIIUINT 13eNsUsEnaugsnala



mmmw%’aﬁuaawaé’ws‘n'liﬁﬂuﬁfl,ﬁa??uﬂnﬂsﬁnm (Yearly learning outcomes, YLO)

W 1 fenudtugudussiawasnadudsznaunis

U9 2 fanudlalunszuviuniswdndaud Syudenans wasd ”ﬂwﬁugmé’mmi
genuUULATaIUsEAU

Uit 3 flanandila amnsofieedt duasigh uazsosonnisdiiugina

Uit 4 a¥rsgsRagnmiaduduszneunismill



NN 5 nannaua lunisuseiiunalan

1. nszlisuvisenaninaailunisliszauaziug (1n39)
TdszuunmsivasuukuuiaseauTy tazwuuliilanseautu fall

£%
LYY 1

1.1 nshiazwuukuuiaseaudu wuadu 8 seeu Ae A, BY, B, C*, C, D', D way F
Fadaduarseaudu 4.0, 3.5, 3.0, 2.5, 2.0, 1.5, 1.0 kag 0 MUSIGU
1.2 Msirzsuukuulidatseaudu Tuunesiedvn wu msilnauaslvazwuudy S

FIMUNYDINANITANIIUAILNN ez U Femunefananisane liriumiunee

2. nszmumsmuaaummgwwaé’uqméfuaaﬁ?m

2.1 ensBFuRinTunAngnT Ui AN s TN TUsdiunINAeAAdBITUNANS
ISUIHIUNTEUILNNINTIANISITEUNNSaRULAz NN T IALay UseLilung

2.2 msUsziflunavesiiay Ieivde s ufiusryNvesau v viiennynI TN
A TirusaneuUsEnAnaEDy

2.3 Eﬂ"\]’]ig%ll%lila@%aUﬁﬁﬂéﬁmimi’Jﬁ]ﬁ@Uﬁﬂﬂi’]EJQ'TL!TWEJ%GU’] uma. 5

3. NAEINISENTINSANIAUNANGAT
3.1 L‘%ﬁlumummﬁmwmaﬁmﬁﬁwumiﬂuwé’ﬂqm
3.2 SYFULAUAZILULIARLATALTUR 2.00 91NTEUU 4 SERUATLLUSBLATUW
3.3 inouaiou Julumuusznieumninendaysnn Sos nMsAnwsTRuSyae3
WA, 2559 wasfiuAludiisfis (oNasHUUAIAKLIN)



LNAISHUUNUIBEY 1
ANBSUII82YN

1) w3 Aneialy 30 wdaein
1. ngudvvineensidInaanw
1.1 $1939103AU 1 5187397
89510064  nHYINI 3 (2-2-5)
Wisdom of BUU

Yy  a

InNveINedeysn Ty wieshiunanzusenvesUseindlng

(% (% L3

ANHEUUBIUMING 1YY TN AT UTANNYNINEIABUTN SNENZLA 11583519 N1SHAIUTIN LA

Y
aaa

MsAvauNgUgTY WaNaNTewnans Tusen (387) Wivsnonsiamniiddu

Root of Burapha University (BUU); local wisdom of Eastern Thailand; BUU
core values, being BUU student; marine conservation; contributing, participating, and
conveying from generation-to-generation; Eastern Economic Corridor (EEC); Sustainable

Development Goals (SDGs)

1.2 sng3vudan
1.2.1 Uun@iniienisiasuairequnmdia WhaeniFeu 1 s1e3un
89510164  USyg1veuAsugnanaties 2 (1-2-3)
Philosophy of Sufficiency Economy

WENNS wwIRATEIAENELTIEY NSRS aTuANLLINIMEN US Ty
LATEENANELNEY LATINITMIURLINTEIIYANS NsUsEYnAnanATegRanaiisaiunisaiiu
FinUszdriu msdvivunisdsuutadludeen

Sufficiency principles and concepts; sustainable development based on
the philosophy of sufficiency economy; royal-initiated projects, implementation of

sufficiency economy principle in daily life; change literacy in society

89510264  AUFULALAMAITIN 2 (1-2-3)

Happiness and Values of Life

AruvaneYeaiin maddnuazidilanu mavsuuzasimuy masativae
LAY NUHUTIN MIdssinedislinrmauuagiinu msUsusuuuesAsaludinuiiings
WasuLUas

Meanings of life; self-perceptions and understanding; self-improvement
and development; goal-setting and life planning; living a valuable and happy life; holistic

self -adjustment in a changing society



1.2.2 InenAansguanmivenisisiuainunmdin TWidenisey
1 9187991
89510364 NIUIMSAVAILNINEY 2(1-2-3)
Physical Well-being Management

mnAnuazisufvRmuloqunwnsguamIndia nisemand mssenmdane
M55UUsENUeIMS 815nwls NsnanAsamgAnssuidsaazaniunisaildss NM1INELTIn
ATOUAS?

Concepts and guidelines for maintaining in good physical and mental
health; eood shape; exercise; food consumption; medicine; behavior and environmental

risks preventions; family life planning

89510464 mmnﬁaqmmw 2 (1-2-3)
Food for Health

ﬂ’J’]ZJiﬁUﬁ’]ULﬁEJ’JﬁUEJ"IW‘IﬁLLaSIﬂSUUWﬂ’ﬁ ’e)’ﬁ/i’ﬁLﬁE)?j‘Uﬂ’]W p1sUenulsA
91"5uUs3U WARSaioSfioguam Aaasnfeduesuazn1sAuasesiuilaa

Basic knowledge of food and Nutrition, food for health, food for disease
prevention, processed food, food product for health, food safety and consumer

production

1.2.3 guvissansiiensiasuairsgunmdin WhdanGeu 1 sedv
89510564 NTUINITAVNILN9IN 2 (1-2-3)
Psychological Well-being Management

N33 9ANUAINNTOLUNITUIUNTFUNIEMRRluNM A THUTInUsE a1 Tusay
msvhanu msldndnmsiAgatesiuguanignsdn noufuagndnmemedningnieatiuensual
LazAILATER N13TlakaENITUTEEINgUNTIEN193n MIUseliunsualasaueAsen 11510
NAENENIANINYaLNATANTITIANITANLASEALN IEETAS 19N 1IEN9T0

Effective psychological well-being management to life and work, the use
of psychological well-being principles, psychological theories and principles of emotion
and stress; assessing and understanding psychological well-being, emotional and stress;
applications of psychological strategies and stress management techniques for enhancing

psychological well-being



89510664  iandadairaan 2 (1-2-3)
Appreciation of Arts for a Happy Life

AuAvasAalzauvirudal n1seenLUL auRskarAaUzn1suanianISALIY
Finvesywd guvsuzvesanufalzauinudal n1seenwuy aunskavAaUzn1swand
vinmsltdausilouidymuardaaiumsiiguanizmamenazlafii nsiinufdansausuvus
19 9 eleuaiisguanzaniouagla

Value of visual arts, design, music, and performing arts to human living;
visual arts appreciation; design, music, and performing arts; artistic principles for
problems solving and physical and mental well-being promotion; practices in various arts

for physical and mental well-being promotion

89510764 Ausn wAduiuSwaTauIN 2 (1-2-3)

Love, Sex and Health

ANTUNTALAZIAILINITNIANA AUTNLAZN1TIANTITAIINST Tinwen1sU s
TuSeand WALARALIHoLay TS TITMGNA AILUVAINVANENIGNA N15I9RUTISNLas
nsdesiulsafindenianaduiug AuseuIAUaunIN

Situation and sexual development; love and love management; refusal
skills in sexual issue; attitude, believe, and culture of sex; sexual diversity; love life

planning; sexual transmitted-diseases prevention; health literacy

2. naudvnadiadineuazwaliadlan
2.1 Thdaniseu 2 518391
89520064  wallesiumnusuRaseunedinulnyg 9Ty Lazlan 2 (1-2-3)
Citizenship and Responsibility towards Society of Thailand,
ASEAN, and the World

Ugndndriin unum wasnihiinnusuiaveuvesnisiluaundniifvesdsauly
& a g o vee a & v
UL nadlpevadlng ey wavlan NSEANY mii‘ugmmimaEJuLL‘UaﬂuUﬁzLmummm‘&miau
AU BRLLTALanyiFUINNIN9TY
Raising awareness; roles, and responsibilities as Thai, ASEAN, and the
world citizen; case study; recognition of the challenging paradigms shift; open broader

world outlook



89520164 NSWRIUYINEEN1TAAUBNNTOU 2 (1-2-3)
Lateral Thinking Skill Development

ALY AL AU 1NN LUIAR karUSELNNTDINTAR
UDNNTBU MINAUINTARUENNTBUBENLTUSTUU Lwﬂﬁﬂmsﬁ@uaﬂﬂsau%uﬁugm Sufamih
wazdusoud maadmanunsAnuennsoy inelulaBansaumalunisadssanunsanuen
ARV mu%’mﬁ'&nﬁumiﬁwmmiﬁ@uaﬂmau mia%fwﬁmﬁamiﬁmuaﬂmau N1sARUBNNTOU
Tunsuadgymludinuszdniunstiiaussu

Definition, background, importance, principles, concept and types of
lateral thinking; systematic lateral thinking development; basic, advanced and skillful
lateral thinking techniques; product development from lateral thinking; information
technology for lateral thinking product development; research on lateral thinking
development; team formation for lateral thinking; lateral thinking product for problem

solving in daily life; presentation

89520264  nszvIuMsAnLiialilanuesazidy 2 (1-2-3)
Thinking Process for Understanding Oneself and Others

MaaaweLiadndanissun 21 lngldnszuiunishnedalussuuiie
Whlanuesazgaudunisiinurinisseuimelanlasasiy Waundasuluveayudgnis
o £ d' ¥ a SJ‘N' o ! d‘ [ 1 = ‘g a
WAIUANYA NI Iﬁlmﬁl,isug‘l/lu’]lﬂqr\’]imaﬂuLLU@GﬂWEﬂ‘U M33uUTlaeE9anTs gunsy
aunu e lvgseuliauldSeulnaueseg1adeiiios

Systematic thinking process to understand oneself and others in the 21°
century, focusing on introspective learning; development of human inner perspective
towards the maximum potential; application of learning for inner changes; deep listening;

aesthetic dialogue for continuous learning and practice

89520364 AANTsUAS19ETIA 2 (1-2-3)

Creative Activities

VU HazeIAUIENOUANUANATINATIA LUINNITHRILIKAZAETY 1539
Aanssuiivannvans AnUjdRuasdalassnsiidaaiunufnadiassdluesdng

Theories and components of creative thinking; suidelines for developing
and promoting, organizing various activities; practical work and projects that promote

creative thinking in the organization



2.2 TWdaniseu 2 5189391
89520464 AMWIBINOWLNDNITADENT 3 (2-2-5)

English for Communication

Hnvinwe #e 9a 910 wazligunmudingy Ailarlaseainaniw nagnslunis
Bounwidangy Bouiamsssalan iensdeansluTinszdriu

Practicing skills in listening, speaking, reading, and writing English;
vocabulary and language structure; English language learning strategies; global culture;

communication in daily life

89520564  ANWIDINYITAVUNINIRY 3 (2-2-5)
Collegiate English

AnTinwen wdanguaaivIng il wa 91U wasloun1wsengy dnvikaz
laseainenw dnnagnslunisiseun1edengy Innseiadainnuuazefuseldainnis

Practicing academic English skills in listening, speaking, reading, and
writing; vocabulary and language structure; English language learning strategies; practicing

critical thinking and academic discussion

89520660  nwisanguiilensieuiTingda 3 (2-2-5)
Experiential English

Hnyinwen 1 dangurunangsy 1NNaIsnIslkeunIe8angy inwen13AnLT
INNEareAuTIY BeuINY RSN

Practicing English language skills through activities; practicing English
language learning strategies; critical thinking skills and discussion in multi-cultural
contexts

2.3 Tddaniseu 1 5189390
89520764 Mstenenlneiianisdeans 2 (1-2-3)
Thai Language Skills for Communication

AYNUANUAALALLUANR gﬁmm’rﬁﬁﬂwzmﬂ%ﬂmﬂwEJLﬁaﬂ’ﬁ?I"amsaEmﬁ
Uszdvsnw luaaumsainaludiausysriusasluddvnig

Language, thinking, and reasons; integration of language skills for effective
communication, in daily life and academic purposes



89520864  vinwzawlneiiien1sordnludinusiua 2 (1-2-3)
Thai Language Skills for Careers in Contemporary Society

inwenisidnuinedionisuseneuatn nsilaiazantuingigaunsuseyy
NTAUNUNTITINT N5 TeUlAnaUN1BIE N5 WEUlATINITUAZIONATBIIANNTS NMTOBNKUY
wuvaeuny uaznslsuluainseoulall

Thai language skills for careers; listening and note-taking for meetings;
business conversations; e-mail correspondence; projects and conceptual framework
writing; questionnaire design; online job applications writing

3. nawdvEsuanssauznIsinlulanauian
3.1 5783 1U9AU 1 5183%1
89530064 Tonawazanuyinmglunisyinaululanauias 2 (2-0-4)

Opportunities and Challenges for Future Careers

wlaugUseinalve 4.0 waimuieeniaasivean ngumaluladvag
Q@ﬁ?ﬁﬂiiuﬁﬁﬁ’ﬂEJﬂ’]WI‘IAﬂ’]i“?JJULﬂgEJULFTiUEﬁQ ImLmamigﬁmﬂ’]iLﬂngﬁﬁ]émiﬁmmﬁé’ﬁu
Awgiadnnm iswgiayuiou wasasvgiadiden inveusanuiisudulungugnannnsss
Wiy nsUszlivaussouzaued aatalssuluniauideniang iusen

Thailand 4.0 policy; Eastern Economic Corridor, potential core
technologies and industry clusters driving economic growth; integrated economic model
towards sustainable development, bioeconomy, circular economy and green economy;
workforce skills required for targeted industry clusters; self-competency assessment;

labor market in Eastern Economic Corridor

3.2 519739 188n
3.2.1 S’]El%‘ll’]ﬂ’)’mil,ﬁaﬂﬁﬁﬂﬁu Tiaen5Seu 2 5189391
sredveunalulad
89530164 VinyghAINa 2 (2-0-4)
Digital Skill

NFA3UAENTHELNTIALE JUNW ae 18A1Y WazdansHIuteIna
saulall mauwalulagfdvialuldluginusedniu g300 uasdeny waluladenln

Creation and dissemination of online-videos, images, music, messages,
and news; digital application in daily life, business and society; emerging technologies.



89530264 NseRnLUUABNALLTlERaU 2 (2-0-4)
Interactive Media Design

N13HANINAKAENITUHAUNUS N5 laLaZE NN TOLARNIAILANTIVEBAUBINIS
Uduius yuuewunsitew; msuduiusludnuaevesdinuuazanuian nszuiunistunig
penuuUMIUREUIE nseenuuuaiedydnuaiiiluiendnual (brand) dwiundndusive
AULDY

Visualization and interactivity; understanding and conceptualizing of
interaction; cognitive aspects; social and emotional interaction; the process of interaction
design; design and establish brand based on client specifications

89530364 ﬂ’]i@@ﬂLLUU%@LLﬂ%ﬂ’ﬁﬁ?Lﬁ‘ua 2 (2-0-4)
Media Design and Presentation

ﬂ’ﬁ’e)’e]ﬂLLU‘Uﬁ’eJGW‘V]ﬁiMWNﬂUﬂ’J’]ﬂJMENﬂ’]TU@meUmu msmmuamamm
faviang19dlanan ﬂ’ﬁ‘ﬂiuLNuNﬁﬁ@NﬁMV]ﬁﬁ’NSUUG‘I’JEJLﬂi@QZJ@iJ’W]‘i%’]u
Professionally present digital content; evaluation with standard tools

89530464 ANNANEATANNTUTINNNTYINIUBE19RA1A 2 (2-0-4)
Mathematics for Smart Working Life

adinransnsdudedu msAnnendodadien msAnnendenudy nsHeu
“Z?’]i”LLU‘Ui’]EN’J@ ﬂ’ﬁEJEJlIL‘EULLUUiﬂﬂﬂ%ﬂﬁJﬁﬁLﬂiaﬁ ﬂ’]iﬁ’]ﬂ’&&l@@ﬂLﬁ,E’JLLﬁ“ﬁ?ﬁiiuLﬁﬁJMﬁ]’]ﬂﬂﬁiaﬂ
UAYI5Y mﬁawu ﬂ’]S’JLﬂi’]uw}\lama‘ULLVIUR‘I’]ﬂﬂﬂiaQVIULLUUG}’N i ﬂ’]S’JLﬂiﬂu‘Viﬂ@ﬂL‘UEJRﬂﬂﬂ’ﬁﬂ
N‘LJLL‘U‘UG]N 9 ﬂ?i’J’NLLNU‘I/I’Nﬂ’]iLQ‘L!LWEJﬂ’]iW]LuuGZJ’JG]‘UUWU%’WU‘LJ?UﬂJ’WLﬂﬁ@%ﬂT\]WEJLWEN ﬂ’ﬁL‘WﬂJ
gamLauaammﬂmiawaaumw

Introduction to financial mathematics; simple interest calculation;
compound interest; amortized loan, annuity saving, credit card, overdue payment and
fee calculation; investment; the investments return analysis; loans interest analysis;

financial planning for life under sufficiency economy; annuity saving and tax deduction

89530564 ANYIAIANTNITDINNS 2 (2-0-4)

Food Science

ANUMINELAZANEAYTBR NS B3AUsENaulue NS WleMNS MIUUsTY
9193 MIAeNABTB0 NS 9ATIIMEMITNT MFAUBNDIMNS LnBUIN15819INS AM
VAN YBIHARAUIEIMT 01BNl 1ATeaRN NFUTIINANASID IS INATFILAE
ANAINBIMNT DWNT LMY



Definition and importance of food; food composition; food chemistry; food
processing; food deterioration; food microbiology; food preservation; food nutrition;
variety of food products; functional food; beverage; food packing; food quality and

standards; novel food

89530664 M EERS AL InE Dl 2 (2-0-4)

Environmental Science

ﬂ']']ll‘lﬁll’lﬁlLLaBGUB‘UL“UWU’@Q%V]EJ’MW?WI%%QLL'J@%@@J UNUINYBINYNFNERNI LAY
waluladfunsianndaundoneg1sdsdu mavdsuasanwaienmaaznglaniou
uaiwnanann (alasnanainfunafivmain) PM2.5 Aulymuaiivniseina iuag
NANTENUAMUAIINEDN NEIUNALNY TNunTBUNTE miﬁuﬂd?aLL’mé’aué”mmzmumimq
Fanm Ingenanidunedeniununindin uinnssniedndes

Definition and scope of environmental science; role of science and
technology, and sustainable development of the environment; climate change and
global warming; plastic pollution (micro plastic and water pollution); PM 2.5 and air
pollution problems; forest fires and their environmental impact; renewable energy;
organic farming practices; restorative environment with biological processes;

environmental science and quality of life; innovation for the environment

89530764  Ingnransinsesdiend 2 (2-0-0)

Cosmetic Science

w3asdenaiesdiu walulagnuay qmm‘%aaﬁwmq AneeansinsosdIang
Lﬁam‘i@uaﬁ’mﬁﬂ '3‘1/1mmﬁm§t,ﬂ'§'a\‘1ﬁ1mmﬁ@LLaLﬁuNm mwaml,azf:jﬂuﬁmam% INeEEns
\A30sd1019dd Y NMsUselundndasindosdians ndwesluedesdans nansudinTutuwan
Prrluanaluedosdens indlndvdmivineimansindosdens nansusisssuvdly
138381019

Introduction of cosmetic; beauty technology; cosmetic formulation;
cosmetic science for skin care; cosmetic science for hair; fragrance and aromatic science;
color cosmetic science; evaluation of cosmetic products; polymer in cosmetics;
sunscreen products; biomolecules in cosmetics; pharmaceutical chemistry for cosmetic

science; natural product in cosmetics



89530864  aaM3RAIRING 2 (2-0-4)

Science Literacy

M3AABAIMEIManT uLesTIneIeanivesissaush Inemansiiiala
Tudagdunazeuen

Sscientific thinking; scientific perspective of surrounding things of Interests
and prospective science of interests

89530060  Amemaniteyaidosiu 2 (2-0-0)

Introduction to Science of Data

gmansteyailowiu nsiweideya nslddeyadmiunisindula
nsusavesoyaluiinUszdnTu mInsiaaeusianianuRanaiavsognuasuwlas
Introduction to science of data; data analysis; data for decisions; encoding

data in everyday life; detecting errors in the received data; identifying manipulated codes

89531064 ANMUANAS19ETIALATUIANT SULNDNITWAILAIAL 2 (2-0-4)

Creativity and Innovation for Social Development

mnudfresauAnaisasiruaruiansalugeaioiudsunuategemnii
NTEUIUNTAALTNEONLUU NMSAmUATan NTTEANELDY NMTATISLLIAINAATAL Lazn1s
wAteynmedsay

Essence of creativity and innovation in disruptive era; design thinking,

problem identification, brainstorming, idea generation and social problem-solving

F18YIUNITUINITIANTS
89531164 NV INTUANTINNULALEIAR 2 (2-0-4)

Law for Worker and Business

mmilﬁaqéfw,ﬁ'mﬁ’wé’ﬂﬂgmmaﬁﬁﬁagﬁm%’muﬁwm NOVUBUNILAY
wdled usanu daneudtn nindaunsdogn ndens ngraneduazate ngrieReatums
ARy NNIIN NIAANY

Basic knowledge of laws; principles of labor laws; civil and commercial
laws; labor laws; company-established laws; intellectual property laws; tax laws;

bankruptcy laws; anti-corruption laws; case study



89531264 29AUIZNAUNITINNG 2 (2-0-4)

Management Functions

LUIAANUFIULAZ AN BUEUBIBIANTT NENNITINNIT NTLUIUNITINNT YT
NANTUNITIANIT AITIITHAU
Basic concepts and characteristics of an organization; principles of

management; management process; management functions; planning

89531364  ANNLINRBUNNGINT 2 (2-0-4)

Business Environment

AN1ITHINADUNINITIANG 338555UTUNNSIANIS

Management environment; management ethics

89531464 N1509NLUULATIAS1999ANS 2 (2-0-4)

Organizational Structure Design

N59NRIANISHaENINEINTUYYE N15H WagnsaIuny

Organizational and human resource management; directing; controlling

89531564 NIFINUNUNALNS 2 (2-0-9)

Strategic Planning

LWIRATILEIU NTEUIUNTIUNITUTMITNAYNG NTLUIUNMTINLKY N15AnFUL
Wanagns n1sunaenslUufun nspivauBenagnsdniugsna
Strategic concepts and administration process; planning process and

strategic decision making; strategic implementation and control business

89531664 NIATUANNANTANHUI 2 (2-0-4)

Performance Controlling

ANSINLHY ANSALEUIU mim‘U@mmmém?ﬁuﬁmmu’%mi NIIANITAMNN
Planning; operating; controlling production of product and service;

product and operation process designs; quality management



89531764  msmandmiuguszneunsluAnsTuil 21 2 (2-0-4)
Marketing for Entrepreneurship in the 21°' Century

AUYINY ANUEARYYBINITAAIAFBEITAY NTLUIUNITNINITAAN
ANNIARDUNINITAIAIN UTTAUNINNITAAIN - HARALY NITAIMUATIAT N1TTATINUIY AT
AULEFUNITHAN - NITATNAPUEINITANNNITUUITY N1TRIAIATZAULEN FTLTITUNINNITAAN
ANUFURAYRUADEIAL N15AAA 4.0

Meaning and importance of marketing to businesses; process of marketing;
marketing environment; marketing mix - product, price, channel and promotion - creating
a competitive advantage; global marketing and business ethics; social responsibility;

marketing 4.0

89531864  woAnssuEusLnalulanadelv 2 (2-0-4)

Consumer Behavior in Modern World

nginssuguslag nsvuaunisindulato nginssudtonnsgsia meidenann
LAESTUUENTAUMANINNITAANN NTWUIEINAANAN NTMRUARAIALUINLNY A1TI19ATLIALS
NNNITHAN

Modern consumer behavior; behavior of consumer decision making
process; buyers’ behavior; marketing research; marketing information system; market

segmentation; target marketing; market positioning
89531964  msUnAUasrulugnaivnssunisusng 2 (2-0-4)
Introduction to Accounting in Service Industry
nanMaUeerureinsUn® nauf wwida lugnainssunisusnig
Basic accounting theories; concepts; processes in Service Industry
89532064  nsUAUesRulugnannIIUNTHER 2 (2-0-4)
Introduction to Accounting in Manufacturing
AN UeenuraInsUns nauf) wwida lugnamnssunisuan

Basic accounting theories; concepts; processes in Manufacturing

89532164  nsUnAUewulugsianue 2 (2-0-4)

Introduction to Accounting in Merchandise

wannsaaiuuean sUnd neul) v lugsiamuny

Basic accounting theories; concepts; processes in Merchandise



89532264 nann1sUaY 2 (2-0-4)

Accounting

NANNIT NIZUIUNITABITUNITUYT N13IAYINTIEUNNNITRUTDIRUIENUY

330

Concept; process; preparation of supported documents; business journal
entries
89532364 UMY 2 (2-0-4)

Financial Statements

Juna wﬁﬂimmu wLLammSLﬂéauLLaniudauéuaq;:Jﬁaﬁu JUNTLLARUEAR
MNewEUIENEUIUNTRY MIlATevikagyiaud1lafeguensiy Hanseinliueny nsus
NUAAYDY
3319

Preparation of trial balance; adjustment of accounting errors; preparation
of financial statements for private and public business firms; accounting management

principles of assets; liabilities; shareholders’ equity

89532464 189IUNTEY 2 (2-0-4)

Financial Report

NTIATINFIUENITEY N1TIAVIHATUTMITIVUTEU N15UTEIUIUAINU N3
AATIEATIVIIUNNNITRY SUUTZINURUER

Financial Credit Analysis; Constructing and Managing Master Budget;
Capital Budget Evaluation; financial reporting analysis; cash budgeting; modern

management accounting techniques

89532564  A1¥§INA 2 (2-0-4)

Business Taxation

waNMT Uselnm wazunufivesminfensiieaiugsia anusuiiavey
Tunsidend msfuiunt® nmseansdeu nsdauuunesy nmsdavhssny msuluy
wansens rsfidesiuieatuennsuanud ndaaning mBasawanin wazanBdmiu
Aamsildiunsdaaiunsamu Ussdiutagtuisfunisniinisgsia

Principles, types and practices of business taxation; tax responsibility; tax
calculations; registration form preparation; report preparation; filing return forms; basic
knowledge about stamp duties; customs duties; excise taxes; promotional taxes for

specific businesses; current issues regarding business taxation



89532664  NUFIWAIUNTNINTUY Y 2 (2-0-4)

Human Resources Foundation

N159ANTT warN1381593NYIMINeINTUYEElLgIA NsEUIUNTIANIINITNEINT
:uu‘wsj NISINUAY NITATINT NISARLEDN NITINNUY mﬁ@ﬂgmﬁmvﬁ ATADUIIU NSENDUTH
wagNSHALT MIRawIAUmM It luaee1dn MIUseiiunansuoRan

Human resource management; emGELOyee retention in business; human
resource functions including planning, recruitment and selection, job placement,

orientation, coaching, training and development, and performance evaluation

89532764 A15as9UsEAUNITAINISUS NS 2 (2-0-4)

Service Experience Design

FnsAansesnuuuiiiendnuimauas masenuuuszuullinaula fug
yosgaduadangAngsy NMa UL MIEEeY NMIARFLLUUEENITIALE

Methods of design thinking in order to produce new service and system
development; a foundation about the behavioral touchpoints; diagramming and
storytelling; rapid prototyping

89532864 NNSASIUIANTIUNITUSAS 2 (2-0-4)

Service Innovation Design

W/N15An MIvnLUUMIHRILINARA TN n1sdanimingaunistygn ng
Wennsnain N133rn13n1saelaunuilueAns WusinsdanagnsuaziaTaviy N33y
WAEWAIUN

Methods of design thinking in order to launch new product development;
managing intellectual property; market research; managing organizational knowledge

transfer; strategic alliances and networks; research and development

3.2.2 193v1y5ann1s Wivdngasivualiidalundngasisey 1
378391
89539764  madufuszneunisluanissui 21 3 (0-0-9)
Entrepreneurship in the 21°" Century

LLmﬂmmiLﬂumﬂimaumi ‘Vlﬂ‘UwﬂWiLUuwﬂiuﬂ@Uﬂ"lﬂuﬁWﬁimﬂ 21 9g13il
ﬁ]iEJﬁiimmmg%msﬂuwﬁﬁmmuwwLLa ﬂg%MﬂﬁiﬂWﬂ‘d mmmmivuauummim

Concepts of entrepreneurship; ethics and entrepreneurship skills in 21°
century according to laws for a company establishment and general business laws; able
to accomplish the business plan



89539864 Sumdsulsewalneseuianssunaznalulad 3 (0-0-9)

Transforming Thailand through Innovation and Technology

nsimuATYgnaLardruvessEinamewmaluladuazuinngsy ssuuiine
winnssuvesuszmalng nisusznauntsfiduirdeulneuinnssy QﬂﬁﬂLLasmww LNUAIN
Aufidsuey anandudiiuaznsaiisiiy ninddunsdagn wazmsiwuinwenisiiaue
NUTIGIND

National economic and social development through innovation and
technology, Thailand’s innovation ecosystems; innovation-driven entrepreneurship,
customers and sales, value proposition canvas, leadership and team building,

intellectual property and business pitching skill training

89539964 NsadeassRianisiledany 3 (0-0-9)

Creating Social Enterprises

INiresTRusTTILAENSNeINTsIIUR JymvesdinuuazAuindon
AruvAeuludsau NYNTLAUAMAINTINVRIYNYY N1TEEUTAIUTITDUUUUTENST NS
LLﬁlﬂJﬁzymﬁmuLLazﬁamé’au WIARTBIRINTIoE AN N33 19ATIALNUAINS oS ALY
2UAR

The foundation of culture and natural resources; social and
environmental issues; disparity in society; improving the quality of life of communities;
learning in a civil state cooperation; solving social and environmental problems;

concept of social enterprises; creating a corporate plan for future society
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15210164 Sushivendody 3 (2-3-4)
Introduction to Gemology
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Meaning; definition of gemstone; gemstone formation; gemological
properties; physical properties; optical properties, gemstone phenomena, cutting styles
basic gemstone identification instruments, classification of gemstone; practice

classification of gemstone using basic gemstone identification instrument

16310164 wsuariut ey 3 (2-2-5)

Introduction to Mineral and Rock

Tnssad1evoaaans ussny amudidesiumansiner uiusenouiiu uiid
ANNEAYNILATENY vliavesiiuianian nsduunuaznslduselend UGURNMITIMUNLS
waziudoadiu

The structure of matter, element, introduction to mineralogy, rock-
forming mineral, economic mineral, type of crustal rocks classification and application,

practice basic classifying mineral and rock

16430164 msEinmuiuSynduazia3csedu 2 (0-6-3)

The Internship in Gems and Jewelry

UfURulugaulszneuns aaulszneuondndeass UjoRnuednediadu
spuU Usvendldanuslunisufinnuasa

Work in workplace; self-employed, systematically performing professional
careers, apply knowledge in practical work

16712164 NseRNLUUASBsUTERULD Bady 3 (2-3-4)

Basic Jewelry Design

NOBNSWEULUY N1500NLULLATBIUSEAUURIAL UHURNSWEUNINRI8NTT
HARTEAURRAMNTIN MIPgunaiou sUnuudyudl F5nsilsdgudluudiseuniosusyeiy
wiatianslddydnwalilonsdeasluniwgn



Theory of drawing, preliminary jewelry design, practice industrial
production drawing; virtual images drawing; gem patterns; gemstone setting on jewelry

case; techniques of using symbols for communication in production

18011164  mauguszneunissgudiuaziesesUszauilowu 3 (3-0-6)

Introduction to Gems and Jewelry Entrepreneurship

mawRenaundomiduuszneunssyuduaziadosuseiu sannnsin-
PeSyLdnavaieseiy Sudlitendens mmilﬁaﬁuﬁm%’umis'??amaé’ﬁgmit,l,az
LA3DIUSEAU N13IUNLNNITAAN

Preparation for Gems and Jewelry entrepreneurship, gems and jewelry
market, commercial gems trade, basically knowledge for gems and jewelry trading,
marketing planning

18211164 UANNIFINNIT 3 (3-0-6)

Principle of Management

PANNITINAIT NITINUHY ﬂ?i{f@@\‘iﬁﬂ?i nsUsEEIUIU AIAIUAN A159ANTS
gsnvadelvy
Principles of management, planning, organizing, coordinating, controlling,

modern business management

18621164 YanmaniuaznsyuIunsHanATeIUsERY 3 (2-3-4)

Introduction to Material Science and Jewelry Making

a a wa wa ° v  a ‘:4' Y] A A ¢
nouuasUun audfvedansdmsundnniesUseiu wiodleuasaunsal

dmsundneseseiu Mstugulaneiieie nsvhduluuAIeIUsEAUMIELINGg n1sUTEdU

o) 1

”@mm mwaa‘[am ﬂ'ﬁﬁlﬁ'ﬁ"\]ﬂ@Uﬂ&!ﬂ’]W
Theory and practice: jewelry materials properties, tools and equipment
for jewelry production process; jewelry making, jewelry wax carving, jewelry setting and

jewelry casting, quality inspection

27410064 NsUQYINIIRY 3 (3-0-6)

Financial Accounting
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Principles, and concepts of accounting, double entry accounting;
procedure and step of preparing accounting; analyzing of transaction; recording; posting
to general ledger; preparing trial balance; adjusting entries; closing entries; preparing
financial statement; accounting for assets, liabilities and owner’s equity; study of

meaning and interpreting of items in financial report

27438064  mwidsnquiilensuImssana 3 (3-0-6)

English for Business Administration

MaNNSLaETINBEN SN EluUTUNNINUITMISEIRa MIya n1sils senu
Jeunaviinweanuanddinneyd msldguuuuiigndes mslénwiinszdu wazdniouves
PNANINNGINT MITeuannewazIanInediannseting UsziRdiusdn Juiindeauy Aanssu
A3 deans msils wazmsweldmeusnefmiuazdurumagsie

Principles and skills of English in business administration context; speaking,
listening, reading, writing and critical thinking skills; correct form of business, concise
expression and clarity of content; corresponding letters and email, resumes ,
memorandums; communication, listening and speaking activities with business

vocabularies and idioms

2.2) 3%en 63 28nn
2.2.1) ¥ anUeAu 39 280
16430164 NSENUATUSNALALLATOIUTZAY 2 (0-6-3)

The Internship in Gems and Jewelry

UfURulugauyszneuns aaulszneuendndass UjiRauerinetiaiu
szuu Ussgnaldanuslunsuifauas
Work in workplace; self-employed, systematically performing professional

careers, apply knowledge in practical work

16441164  wssuaunIaunsUURulugnannssudyul 1(0-2-1)
LaZLAIRIUTEAY

Career Preparation in Gems and Jewelry Industry

NSHRUIUATNNIN WTEMEIAY T85TTINTINAUUTENOUNTTIY
gramnTsy  SuduasiaiesUsziu naduanmneaiasiu nsdunivalnu Vinveiugiu
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Personality development and good social manner training, professional
ethics, workplaces in gems and jewelry industry, resume writing and job interview, basic
competency in gems and jewelry organization, report writing and presentation, safety

standard in a workplace

16441264  MIYIANNIIMISIIEUSAUNITINGIY
lugnamnssududiiasiaTasUsey 6 (0-30-5)

Cooperative and Work Integrated Education in Gems and Jewelry Industry

YIWIVT 16441164 visosuunsauiu 16441164 wiguaunioun1sugumau
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Systematic working skill in real organization in gems and jewelry industry,
skill development; problem solving, systematic thinking, observation, decision making,

analysis and evaluation and professional presentation

16822264 ﬂ@llﬁ’llLW@%Lﬁaﬂ’ﬁ@@ﬂLLUULﬂ%@QUiSﬁULﬁ@Qé}Ju 1 3 (2-3-4)

Basic Computer-Aided Design for Jewelry |

nseenuuvaudfidesuselusunsunesiiames UfTRnsasadu iui
FUnseln miﬂimﬂasumaaummm mmﬁ’lmﬂimﬂaamm N5A5199 YNl UENNITAIIS
w3ealseiuilody msuanmadunuwuuaiiousss

Preliminary three-dimensional design using the computer-aided program,
practice making basic surface; closed shape; object transforming; object editing;

gemstone creating; principle to jewelry creating; rendering object

17133364 UNITANITHAZNITUNAUD 2 (1-3-2)

Exhibition and Presentation

LWIAMLAR NANNITUAEN YA NEEINTIANS Welan1suiaueny JULUUed
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Concepts, principles and theories of exhibition, presentation techniques, the
format of the exhibition, display cabinet design, product display format practice in
exhibit design, exhibition management, project writing management, the division of work
according to the steps, evaluation control, advertising planning, public relations,
exhibition

18021264 mmmmé’zgmjuazLﬂ%"aaﬂizﬁ’u 3 (3-0-6)

Gems and Jewelry Marketing

m’miﬁ"ﬂﬂmm’ﬁmam TLUURAALAYANTNKINGOHUNINTAAA N1TUUIEI
AR MARSYLELazLATsUTEAU duUTEANTNINIAATR STUUMTUIININIAATA JrUUloya
NWNTAAIALAZNITIVEAAN NIAIVANLALUTEUNANIINITAATA WuIAANISNIRAnaTY v

General marketing knowledge, market system and marketing environment,
market segmentation, gems and jewelry market, marketing mix, marketing management
system, marketing information system and research, marketing control and evaluation,

modern marketing concept

18131164  widlvdBianvselinddmsuduszneunsdyudivaziniosseiu 3 (3-0-6)

Electronic Commerce for Gem and Jewelry Entrepreneurs

ganssudidnnseiinduaznismdlvddidnvselind nsussyndld nsAuan
Sidnnseiind n1slavandidnnsedind lassadaiugiu seuuieiets Yownansioans ms
alvayuuazmMsInnIInavddidannsedind

E-business and e-commerce, application, e-retailing, e-advertising,
infrastructure, network system, communication channel, e-commerce supporting and

management

18131264  waAnssuEUSLaAlugARvia 3 (3-0-6)

Consumer Behavior in the Digital Era

uAnituguieatunginssuiuilaalugaddve n1s3deduslan nsvuaums
sndulavewuslna Jadesuinineg) Jadeaudinuuas iausssu ndueneduesdvisnaves
wsevederneaulal fuslaaiun1suinis nsAuAseduslng

The fundamentals concepts of consumer behavior in the Digital Era,
consumer research, consumer decision making process, phycological factors,
sociocultural factors, reference group of social network influence, consumers and

services, consumer protection



18231264  N@AgNSNTATNATIAUA 3 (3-0-6)
Brand Building Strategy

NM3asLaEiRILINTIEUA MENN1THAENAENSN1TATINTIAUM AMAINTIAUM
asndaunsslunsdud mstmuadumtinsdud nagnénisdenramineuaznisidende
mMafiuauasyiinluadui msaiedndnualasdui msaideidosnuamnmszdugs
NTAT AN YAINTIAUAT ANANAREnTIAUAT as1duAludnueaulall

Brand building and development, principle and terminology of brand
building strategy, brand equity, brand strength, brand positioning, message strategy and
media choice, aspects of raising brand awareness, brand identity, building high quality

reputation, brand image, brand loyalty, online branding, digital branding

18331364 N39AN555NATENINaUsEINe 3 (3-0-6)

International Business Management

AuFlunsssiaseninssema Jadeanimuindonnagsia nMssiungumis
LATHNT UNUINVDEIMUTTTU NAgNSNISigaaInseninaUseng Msusmsmingnsuyed
m‘ﬁmi’wﬁ‘ﬁauﬂamam’mmmﬁlaﬁmﬁuﬁlﬂ MIUTMINTRUTENINUTENA N15LAT3T NTAIUAN
UIMINUAIAEITEFTINIUNMIALTINGIATENINUsEme

An overview of International Business, environment of business, economic
integration, the role of culture, global market entry strategies, human resources
management, marketing information analyst to decision, international finance

management, negotiation, subsidiary management, global ethic

18421164 w3wssmlumsidugszneunmsdyuduaiaiossediy 2 (2-0-9)

Ethical for Gems and Jewelry Entrepreneur

UF¥1nsiaHUsEnoauns WiAnasessTHLazANSURAYaUR ademt Ty
538 AnudAgarIsnisldasesssulunisaliugsia Wsesssuveanisduiusenaunis
Wosssufuimsuasninnu Sesssunazaiuinveusodenueganud By

Philosophy of entrepreneur development, concepts of business ethics
and social responsibility, importance and methods of business ethics, ethics in
entrepreneurship, executive and employee ethics, ethics and sustainable corporate

social responsibility
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18522164 NTIATIERO YN AT SN eSS 3 (2-3-4)
Commercial Gems Identification

ANENYULUDIBYUASTINYIF Sryudlduaset wagdaualusuusinmunInig

o o

a o d

YAUNISAN URURNITT LN Syudlsssued daudlduasie uagdnualuuls
danudfgdanalng metaiuneluniglindesganssaidayual

AUEN
AN

=) D¢

Attributes of natural, synthetic and treated gems in the commercial
aspect; the practice of gem identification procedures; identify natural, synthetic and

treated commercial gemstones; investigation gemstones inclusions under magnification

18532264 miﬂizl,ﬁu@mmmwm NARYd LATNITATIAN 3 (2-3-4)

Diamond and Colored Stone Grading and Pricing

nsUsziuanmings Yadedmsumsuseidiunauninnased nsuenviin
dayudlmuanasy UJURnsUssliunnmns-naaed n1senulukanssiaimegs 158y
Tususesqaunmnes MmsUszifiumamasy Msuszdusanaiesseiu

Diamond grading system, Colored gemstone value factors, gemstone
classification by colors; practice for diamond and colored stone grading, the Rapaport

diamond report reading, colored stone and jewelry pricing

18833164  sei8UITIeN9gINR 3 (3-0-6)

Business Research Methodology

ANUNNLLAZAINAAYVRINUITENNGIND NTEUIUNTYINITY Taiaue
NUATY BNMTTIUTIBIU ATTIEIUNITIVY NTULAUDHANITINE TTYTUTIUVDINITVININY
#0AN19gINY

Meaning and importance of business research, research process, research
proposal, research writing, research reporting, research presentation, research ethics,

business statistics

18842164 duangsRedyuduaziedesUsziu 2 (2-0-4)

Seminar in Gems and Jewelry Business

ﬂsiﬁﬁﬂmLfJuLLUU‘Lumsﬁﬂmﬁaamwmmqiﬁaé’@mfﬁu,azLﬂ%wizﬁu Yeymlu
mssﬁ’wLﬁuﬁqiﬁﬁlé“zymzﬁuazm%aﬂizé’u Tm1AunIsltin Mnan N15UTMSNULAAA warduY
wnAatunsuAladgm

Case study in gems and jewelry businesses; problems in businesses;

financial, marketing; personnel problems; related other, problem solving concepts



18843264  N1sANWIAUAINDATE 4 (0-8-4)
Independent Study
nsAnwmunuedluiiteiivaynegsiadyudilaviasolseau NMInvinuNy

§3NTBNUITY NTLAUBHANUAIYNITUTTENY
Special topics in gems and jewelry business, business plan or research,

oral presentations

2.2.2) 3veniden 24 viuwnn
15130364  dgyualduvizduazdyudiuszeu 3 (3-0-6)

Organic and Ornamental Gems

nwaly unas N1sUTuUTIRNIN vianmMsUseliuamunnYeeduaiBun3e

Soyueliilefiu saudluseau amanediuussauniduenanwal sundlusyaiunuaiode

Characteristic, sources, enhancement, grading of organic gems, rock, and

ornamental gems; unique ornamental stone pattern; fashion ornamental stone

15131364  dndnuwalnaosdun 2 (2-0-6)

Identity of Chanthaburi Gemstones

i ewdndny UsyiRemans vesnassludmindunys yanadidglunams
WA U gAneamase U SINmI1 Qiiaa1veinvinmiles N5y N1sesEly N1
PMeNay INennIufadagiu

Provenance; importance; history of Chanthaburi gemstone, an important
person in Chanthaburi gems community, the golden age of Chanthaburi gemstone,
progenitor; the wisdom of mining; heat treatment; cutting and trading from the past to
present
15141264  Spyudiitensvid 2 (2-0-4)

Gemstone Therapy

SourAvitn nguiiiieatosiuiaumavide Useiinslésaunmienis
Udn msidensuwd Uselewt Tof Toids vasdhuniatidn nsawashuiuaznivitniny
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avafla Aude eafudyududasiia uagdun 7 \Aades

Gem therapy, theories about gemstone for therapy, history of gems
therapy, selection of gemstone for therapy, advantages, disadvantages of gems therapy,
caring and cleaning gemstone, body symbolism and its energy, history and mythology of

gem, belief of gem and others related



15932164  anudaeadelulssugnaivingsy 2 (2-0-9)

Industrial Safety

nsesfiuazudlugimelulsanuenavnssy ngseiluuasdydnyaliniig
Uaensts SunmeainarsiaiuaznisufoRaulumevhnudusyudussieieslsedu msdanis
VOUFYNUNEN 3Rs

Accident prevention and treatment in industry, safety regulations and
symbols, hazardous chemical, safety operation in g¢ems and jewelry workplaces, the 3Rs

waste management

16020164 AN WNONITEOANTAUS YUNLAZIATOIUTEHY 2 (1-2-3)

English Communication for Gems and Jewelry
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AmAniRNIgAudNiLaziAsosUTEAU YJUANTS fla 1m 91U uazileu
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Specific English terminology in gems and jewelry, practicum in listening,

speaking, reading and writing for English communication in related situation

16822364 AoumEsIianTsoeNLUUIASeIUsE AU DRy 2 3 (2-3-4)

Basic Computer — Aided Design for Jewelry I

nseenLUUIATRIUsERUALRIAceTUsLNSuABNImesanzIng UFTRNNS
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Three-dimensional jewelry design by specific computer software,
practicum jewelry case producing; gems placing on the jewelry surface; bezel building;
prong builder; head building; gems cutter builder; creating free-formed jewelry by
specializing command; jewelry accessories making; rendering for presentation; creating

support; making a prototype

16833664 uﬁj’mﬂiiiﬂﬂﬂi@@ﬂLLUULL@Sﬂﬂiwa@LﬂéﬁﬂﬂigﬁU 3 (2-3-4)

Innovation in Jewelry Design and Production

welulaguazuinnssulvdlunsesnuuuiasninieasosuseau n1sussendly
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NARFULUULASDIUTERY NMsUszgndldwemiiuasnsesnuuTIATesUsEiuLfion1sesnuUY
wanAnusisulugramnIsuiAeTes

New technology and innovation in jewelry design and production,
application of software in other industries for jewelry design, application of new
technology in the production of jewelry prototypes, application of jewelry design

software to design other products in related industries

17143464 denmSyuduazedecseiu 3 (1-4-4)
Gems and Jewelry Photography

msdmesdUsznaudadnmdne matenmsaudiuavidesUszdufegunsal
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Vel UR Uuinisldaunsalndeamnenin n1sdawas 1539a0 N15INYIINIG NMITANLEAAIN
mMelusunsumauRILADS

Photography composition, photography of gems and jewelry by a digital
device, various method and techniques of photography for gems and jewelry; diamond
jewelry; gemstone; ring; earrings; bracelet; necklace, fashion photography, photography
practice in the studio and outdoor; lighting; scene-setting; acting; retouching by a

computer program

17143564 NTULAUDENALAZLATEIUIEAUMERARLLAY 2 (1-3-2)

Multimedia Presentation for Gems and Jewelry
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Definition of multimedia, type of multimedia, multimedia ethics and
presentation, selection of multimedia suitable for gems and jewelry advertisement,
multimedia production plan; storyboard making; multimedia making for website
advertising; color arrangement; alisnment; still-life and animation management for gems

and jewelry presentation; sound input; efficiency multimedia presentation



17233364 N385 19ULUUTIADY 3 (1-4-4)
Model Making

N15teNIaluMIaTIMUUTIAeY MIATIBINTINTTNITATIUUTIAB9N
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Selection of material for model making, analysis modeling method from
the draft, virtual model making using a computer program, model making by three-
dimensional prototyping machine, practicum packaging model making, the relationship
between product and package, the aesthetics value of packaging, eco-friendly packaging

design

17333264 A5A319UINNISUAMBNATANITANAS19ATIA 3 (1-4-4)

Creating Innovation with Creative Thinking Techniques

watiansAnaseassn wwamenisiiluldesnwuundndueiuinnssy YguRns
DONUUUNARAMIUINNTTY @5 19UTRNTTUAULUY N1TINRUIBEUALNONAADINAIN
Creative thinking technique; an approach for innovative product design;

practicum design innovative product; creation of innovative prototype; test marketing

18021364 NALNSNITNAIAKAZNITINLKY 3 (3-0-6)
Marketing Strategy and Planning
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Marketing strategies and planning, marketing planning process, marketing
plan contents, developing a strategic marketing plan, business problem analysis,

competitive environment, sales forecast, marketing budget, evaluation and monitoring

18031464  N13A@IALBNAAINTTUAMSUTIN YU AluAzIATEIUTEAU 3 (3-0-6)

Event Marketing for Gems and Jewelry Business

unAn sULUUMIIAIAIEAans] AudRLaznThiivessnaIniBsianssy
MsdafansTReITUDIANT WARATel UM Aanssumenismanaludagiu wnlihmesianssu
msmanslusan MnTzimgnssuguslaauazduindeunnsnain Jadouisnmdisa
LazANaLYalUNIRAIRLTIRAINTTY



Concepts and forms of event marketing, Importance and roles of event
marketing, event management; organization, product, current marketing activities and
future trends, consumer behavior and marketing environment analysis, factor of success

and failure in event marketing

18131364 ANSAANNRINA 3 (3-0-6)
Digital Marketing
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The importance and concept of digital marketing, basic marketing, content
marketing, social media marketing, influencer marketing, e-marketplace, digital marketing

trend

18231364 ANSUSMNTIASING 3 (3-0-6)

Project Management
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Meaning and importance of project, relationship between policy plan,
schedule and project life cycle, project planning, feasibility and project evaluation,
project proposals, project management system, project monitoring and control, project
time and cost management, project quality management, project manager and team
18241464 N139ANISHTINALNS 3 (3-0-6)

Strategic Management

LWIAANITINUNURAZNITUTISTINAENT ANBALTINILUBUIAN N1TTNETT
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Concepts of strategic planning and management, future business,

resource allocation, business strategic planning, strategic formulation, strategic



implementation, strategic control, business problem solving, methods of recent strategic

management, practice for gaining advantages

18842264  hUeldonasINNEINIdYUNLaTATOIUTEAU 3 (3-0-6)

Selected Topics in Gems and Jewelry Business

WteiiAYNgITUENAMNTINATUS YU MILAZIATEUTEAU ANUTEIVIYRNTE
$1u, WinwenandusanisusenauaIn
Special topics concerned with gems and jewelry business, career

specialization, job skills

18731164 SRRRILEGY 2 (2-0-4)

Gold Business
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Basic knowledge of gold; gold mining; potential gold source; gold refining;
gold testing technique; hallmarking; gold price reading; gold future; gold and jewelry

business; tax and law for gold business
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